
Once upon a time, between the banks of a river 
and the edge of a wood, in a valley beneath a 
mountain, was an extraordinary man, some pure 
glacial water and the soft fleece gathered from 
the four corners of the world: from the Mongolian 
goat, Australian Merino sheep, South African 
Angora goat and Peruvian Alpaca and Vicuña. 
The man’s name was Francesco Ilorini Mo and  
he created the fashion house known for timeless 
designs cut from the most luxurious cloth in  
the world. This is his story: the tale of Agnona.
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BORN INTO THE WORLD OF WOOL

Ilorini Mo was born into this world of wool in  
1915, just a few years after Ermengildo Zegna 
opened his mill in 1910 and the Fila brothers 
established Lanificio Fratelli Fila in 1911. He  
began working as an apprentice at 12, a technician 
at 17, eventually becoming what would be called 
today a textile designer. 

BORN INTO THE WORLD OF WOOL



LANERIE AGNONA

In 1953 Francesco Ilorini Mo, aged 38, with 
some finance from his neighbours and friends 
(Ermenegildo with his sons Aldo and Angelo of 
Ermenegildo Zegna and Fratelli Fila di Coggiola), 
set out to create a brand new luxury lanerie,  
or top-end woollen mill. 

LANERIE AGNONA
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AGNONA IS A PLACE

lorini Mo chose for his name and his base the 
town of Agnona, in Valsesia, in the Sesia Valley, 
on the banks of the river in the municipality of 
Borgosesia, to the north west of Italy - an area 
known for its lanerie for centuries. 

AGNONA IS A PLACE



WEAVING SINCE THE 

The area was first selected in the early 17th 
century for its access to both sheep for wool and 
pure water which flows through the valley from 
the glaciers of Monte Rosa, near the Swiss border, 
essential to spin the fleece into yarn and weave  
it into cloth. With a brand new purpose built 
factory, designed by Angelo Calzone, built on  
the left bank of the river Sesia.

17TH CENTURY
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Ilorini Mo set about on his mission to create the 
most exclusive womenswear fabrics in the world 
out of the best natural raw materials he could 
find;Merino wool from Australia and Tasmania, 
Cashmere from China, Mongolia and Iran,  
Mohair from South Africa, and Alpaca from 
Peru and eventually, also from Peru, the gold of 
the Andes - Vicuña. He combined century old 
weaving skills with the latest technology of the 
time to create the best cloth in the world.
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He took his exquisite cloths to the great  
couturiers in Paris, including Cristobal Balenciaga, 
Pierre Balmain, Christian Dior and Pierre Cardin, 
designers who found favour with his work.

BALENCIAGA,  
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Agnona became one of the most important fabric 
suppliers to the world’s best designers, as Hubert 
de Givenchy, Roberto Capucci and later, Hermès, 
Pierre Cardin, Emilio Pucci and many more were 
added to its roster of clients. 
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So integral was Agnona’s connection with the 
culture of couture, to understand its status in the 
word of haute couture, cloth by Agnona would 
appear before the name of the designer in 
magazine editorials; indeed Agnona’s brand name 
was often bigger and better positioned than the 
couture house in the houses’ own advertisements.
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TRAVELS TO AUSTRALIA, 
PERU, CHINA &  
SOUTH AFRICA 

In order to search out the best possible raw 
material (there is cashmere, and then there 
is Agnona cashmere), Ilorini Mo travelled to 
Australia in 1969, Peru in 1971, China in  
1972 and South Africa in 1974, in order to 
establish supply chains for the noble fibres  
that he then transformed into cloth of the  
best possible quality back home. 
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Only the very finest, select yarns were  
good enough for Agnona, and years of 
development taught Ilorini Mo exactly  
which fleece worked best. That includes the  
Suri Alpaca, the smallest of the species, the  
Karoo Mohair goat, the Tasmanian Merino  
sheep and the Mongolian goat for cashmere.

THE BEST OF THE BEST
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So passionate was Ilorini Mo about natural fibres 
that he developed Agnona’s natural palate which 
today, 6 decades later, is synonymous with the 
house. He sorted the fleece of the Suri Alpaca, 
which is raised on the Peruvian Andes, into five 
distinct shades from darkest to lightest, weaving 
into five individual colours and also combined  
all the shades into stripes and checks.

NURTURING NATURE
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Once the finished cloth has been brushed  
by rollers fitted with natural thistles, in his  
own Spazzolino effect, the checks softly blush  
into each other in an almost dégradé effect,  
a signature Agnona cloth for decades.

SPAZZOLINO
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With cashmere, brushed by hand with a long-
toothed comb, from the belly of the Mongolian 
goat, raised on the plateaus of Inner Mongolia,  
all but the most precious longest fibres are  
rejected by Agnona. Ilorini Mo set about sorting 
the precious fleece into two shades of brown  
and white, and weaving them into cloth of their 
own natural colours.

CASHMERE
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Double-faced cashmere where two layers of 
fabric are woven together back-to-back and 
opened at the edges before seaming together  
the finished garment. Although it was  
Ermenegildo Zegna who invented the technique  
in 1918 with merino wool, it was Agnona  
where it was perfected in cashmere and it  
remains a staple of the collection today:  
bi-coloured or single-coloured double-faced 
cashmere is synonymous with Agnona.  

DOUBLE-FACED 
CASHMERE
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Ilorino Mo encouraged the couturiers to construct 
jackets or coats only in his cloth, with no lining  
or basting, and none of the usual stiffening used 
by tailors and seamstresses, bringing modernity  
to couture, and forming the foundation of Agnona.
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White cashmere is rare and highly valued, yet only 
Agnona can guarantee no impurities from brown 
fleece entering the dedicated processing area.  

WHITE CASHMERE
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COLOUR

White cashmere, woven in its natural form is 
rare and exquisite: it can also be carefully dyed 
into light and delicate or intense colour, another 
signature of the house.

COLOUR
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MOHAIR

Agnona’s mohair comes from the Angora karoo 
goat in South Africa. Ilorini Mo developed it 
in a completely different manner to traditional 
menswear mohair: his Garzata cloth uses long 
bouclé yarn, which has been brushed up with 
natural thistles to give a long furry effect for coats 
and outerwear, and also comes double-faced.

MOHAIR



Merino wool, the finest and most precious breed 
of sheep, farmed in Tasmania, Australia is woven 
into Muretto cloth, that Ilorini Mo named after  
a perfectly flat finished plaster wall - muro in 
Italian. It is part wool satin with a dry and  
opaque effect and part wool crepe, making it  
the most fabulous cloth for dresses and tailoring 
that stays looking good all day, as the weight  
of the wool keeps creases away.
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CAMEL

Camel hair is gathered from the soft under- 
fleece of the camel that is shed naturally each 
spring. Ilorini Mo found the most precious  
fibres came from Asia, in the desert that  
stretches from Mongolia to the Persian Gulf,  
with its distinctive warm golden colour. He used  
it to create a warm, soft and shiny twill-based 
cloth, brushed up to give a fuller and fluffier 
handle known as a beaver finish. 
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PARIS

In 1962 Agnona opened an office in Paris to 
directly manage the business with couture houses: 
throughout the decade Ilorini Mo continued to 
work directly with the best couturiers developing 
exclusive cloth for each house. He began to work 
with Gabriele Chanel, developing exclusive tweeds, 
as well as Yves Saint Laurent and André Courrèges 
who had just established their own houses.

PARIS



Meanwhile in Italy Valentino Garavani and  
Mila Schön became long standing clients too.

VALENTINO & MILA SCHÖN
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AGNONA BLANKETS

1968 saw in an important step for the house as 
Ilorino Mo introduced his first blankets woven  
from the same noble fibres, in particular Cashmere 
and Alpaca, establishing the foundations of what 
are considered today to be some of the some of 
the most covetable blankets in the world.

AGNONA BLANKETS
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AGNONA BOUTIQUE

In 1972, after almost 20 years collaborating 
with the world’s top couturiers and recognising 
the changing pace of fashion, and the change 
of relevance and status of couture, Ilorini Mo 
decided to launch his own collection of ready- 
to-wear under the Agnona Boutique label.  

AGNONA BOUTIQUE
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A new department was installed, with tailors, 
seamstresses, knitting and sewing machines 
where Agnona’s ‘fabric with sleeves’ (his phrase) 
was to be prepared. Ilorini Mo headed up the 
development of the ready to wear collection himself, 
but called in some of his closest collaborators, 
including designers Hubert de Givenchy, Walter 
Albini and Mila Schön as consultants to create  
the foundation of his collection.

READY TO WEAR
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By 1974, a complete home collection of plaids 
and blankets had been developed, and as 
in the ready to wear, he reached outside for 
some creative input, in this case from leading 
Italian architect Antonio Piva. It was during this 
period that he invented the house staple Alpaca 
Spazzolino, where cloth woven in the fleece of the 
Peruvian Suri Alpaca, was passed through large 
rotating rollers with dried Spanish thistles to brush 
up the long fibres on the surface: this cloth remains 
a staple in the collection today as a coating fabric.

HOME COLLECTION
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Alongside developing the ready to wear  
business, Agnona continued to be the  
preferred cloth supplier to the best European 
designers and also began working with the 
emerging American designers in New York 
including Oscar de la Renta, Bill Blass,  
Halston and Geoffrey Beene.

NEW YORK
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In 1981 Agnona opened a boutique in Paris  
in Rue du 4 Septembre, followed by a  
boutique and showroom in Milan in 1984,  
moving in 1988 to the prestigious Via della  
Spiga. It was also during this time that soft 
accessories, such as shawls, scarves and throws 
woven from fine natural fibres were introduced,  
a product category where the brand excels.

PARIS & MILAN BOUTIQUES
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In accessories, Ilorini Mo never stopped innovating 
season after season, always looking for lightness. 
After starting to mix cashmere and silk in the mid 
1990s, new technology together with age old 
artisanal skill meant he was able to weave 
superfine gauze-like scarves and shawls such as 
Nuvola, a cloud-like voile, woven of a fibre so light 
and fine that 180 metres of it would make up just 
one kilo, which makes it the lightest in the world.

NUVOLA
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Ilorini Mo first fell for Vicuña, the gold of the 
Andes, in the 1950s. However his love and respect 
for nature prevented him from using it, due to its 
status as an endangered species. Numbers by the 
1970s were as low as 5000 when the first efforts 
to safeguard the breed were begun in earnest.  

VICUÑA
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In1976 Washington Convention on International 
Trade on Endangered Species of Plants 
and Animals (CITES) declared the vicuña an 
endangered species and banned all trade. In 
1994 Agnona joined forces with Loro Piana, and 
Peru’s own Condortips forming the International 
Consortium Vicuña (IVC), working together with the 
Peruvian government and CITES, who then relaxed 
their restrictions, thereby allowing the consortium 
exclusive rights to legally trade the precious fibres 
coming out of Peru.  Through careful management, 
tight controls, safeguards against poaching and 
scheduled, cruelty free shearing, vicuña numbers 
went up to 200,000.

INTERNATIONAL 
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The mountainous slopes of the Altiplano or 
Andean plateau are home to the magnificent 
vicuña: its golden coloured fleece is  
considered the most precious in the world.

ANDEAN PLATEAU
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It is also one of the most scarce, as only around 
7000 or 8000 kilos of vicuña flock, the precious 
raw material, is produced annually, compared  
to 10 million kilos of annual cashmere production. 

THE MOST SCARCE OF ALL
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Vicuña is the finest of all the hairs, measuring in  
at 12.5 microns (1 micron being one thousandth  
of a millimetre), one vicuña produces only 250 
grams of flock every other year and after coarse 
bristle, impurities such as vegetable matter and 
natural oils are removed, the net amount of  
fleece is around 120 grams - it can take up to  
25 precious fleeces to produce one Agnona coat.

THE FINEST OF ALL
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After making a decision to retire, and with four 
children who had chosen other careers, Ilorini  
Mo reached out to the Zegna family once more.  
It was, after all it was the another Zegna 
generation together with the Filas who had 
partnered with Agnona at the very start. In 1999 
Ermenegildo Zegna Group took over full control of 
Agnona, its neighbour. A women only brand was 
a perfect compliment to the masculine world of 
tailoring that is the global powerhouse of Zegna.

ERMENEGILDO ZEGNA GROUP
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Creative Direction was handed to Massimo Alba 
and subsequently, other designers of  
international stature such as Martin Grant and 
Stefano Pilati, each era gently evolving the brand 
whilst respecting its history and core values.
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Stefano Pilati era
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Today the creative helm is held by British  
designer Simon Holloway who joined the 
company in January 2015, after working with 
Jimmy Choo, Narciso Rodriguez, Ralph Lauren, 
and Calvin Klein.

SIMON HOLLOWAY

SIMON HOLLOWAY



‘AWAIT’ FALL WINTER 16



CRUISE 17



SPRING SUMMER 17



‘CLOSING IN’ SPRING SUMMER 17



PRE FALL 17



PRE FALL 17



FALL WINTER 17



CRUISE 18



CRUISE 18



SPRING SUMMER 18



HOME FALL WINTER 16



HOME SPRING SUMMER 17



HOME FALL WINTER 17



With decades of know-how honed over the  
years, Agnona is unique in the world of fashion:  
a rarified purveyor of genuine luxury, an adjective 
that is often misused. Everything bearing the 
Agnona name has an almost unattainable quality 
in construction and material, achieved through  
a never ending quest for perfection that began in 
1953, and achieved through nurturing nature itself.  

A PURVEYOR OF 
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Each and every piece that carries the Agnona 
label is tailored from the world’s finest noble fibres, 
transformed into highly tactile objects that caress 
and cocoon the wearer. So precious is the cloth 
they are cut from, that anything but understatement 
is rejected through respect to the precious raw 
material; detailing is always discreet and designed 
to be discovered. It is these core values that 
provide Agnona with its enduring allure.

DETAILING IS DISCREET 
AND DESIGNED TO BE 
DISCOVERED
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Pure virgin wools like Vicuna, Cashmere, Camel, 
Alpaca and Mohair offer the wearer high comfort; 
they will not crease when folded and look good 
after hours of use, mohair and merino give 
exceptional performance, cashmere, camel and 
vicuña offer unparalleled softness and alpaca 
gives great warmth. They also help regulate body 
temperature as it moves from indoor to outdoor 
environments, between airplane cabins, cars, 
trains or planes, or just from the home to the office. 

EXCEPTIONAL PERFORMANCE AND HIGH COMFORT
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They also help regulate body temperature as 
it moves from indoor to outdoor environments, 
between airplane cabins, cars, trains or planes,  
or just from the home to the office. 

INDOOR TO OUTDOOR

INDOOR TO OUTDOOR



Agnona’s style developed and refined over 
decades, never smothers a woman’s style:  
instead, it allows her to express her own  
identify, confident that she has chosen well.  
Never ostentatious, yet far from dull, she  
knows that the apparent simplicity in an  
Agnona piece was achieved through complex 
construction and a quest for perfection.
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Agnona style evolves, avoiding trends, offering 
instead enduring style, such as the most well 
known Agnona piece, a coat made entirely of 
double-faced cashmere, in a winter or the double-
light spring weight, which cocoons the wearer in 
discreet luxury yesterday, today and tomorrow.
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From the Andes to the Alps, from the goat to  
the coat, nature is nurtured by the very best  
know how that “Made in Italy” has to offer.

FROM THE ANDES TO THE ALPS
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